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For technical support, please send your questions 

via email to http://support.emaildelivered.

com 

Phone: (512) 981-5413 

Fax: (305) 675-4664 

Web: www.EmailDelivered.com 

Support: http://support.emaildeliv-

ered.com

http:www.emaildelivered.com
http://support.emaildelivered.com
http://support.emaildelivered.com
http:www.emaildelivered.com
http://support.emaildelivered.com
http://support.emaildelivered.com


© Copyright 2014. www.EmailDelivered.com & Marketers Publishing Group, Inc.

5 Reasons not to buy an 
email list

It can be tempting to purchase a list of 10,000, 100,000, 
or even 1,000,000 email addresses. 
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5 REASONS NOT TO 
BUY AN EMAIL LIST
It can be tempting to purchase a list of 10,000, 

100,000, or even 1,000,000 email addresses. 

It’s like an instant business in a box, right? 

Not so fast... 

In fact, buying an email list is generally not a 

good idea for a number of reasons. There can 

be some serious consequences that could cost 

you a lot more than the amount you invested in 

the list purchase. 

Here are the Top 5 reasons why you should 

NOT buy lists.

1. Legal Implications

We all know about the CAN SPAM law. And 

while it technically does NOT say that you 

cannot send to people that you don’t know, 
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it DOES allow recipients to report suspicious 

messages as spam. Too many of those types of 

reports can cause you some serious problems 

(NOTE: Each violation under US law allows for 

fines up to $16,000.)

2. Your Email Program May Get Shut 
Down

If you’re using a commercial email service 

provider, you can almost guarantee that buying 

lists will get your account shut down... IMME-

DIATELY. If you’re using your own dedicated 

resources, there’s a good chance your hosting 

provider will shut you down for too many spam 

complaints. 

3. Reputation

Most “purchased” lists also include spam traps 

and bad addresses, which can be reputation 

killers! In addition, these things will cause you 

to wind up on blacklists, which will cause your 

messages to be blocked at the source.  

Let’s say that you DO happen to find a high 

quality email list, with no spam traps, few bad 

addresses, etc. Since these people do not know 
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To illustrate this in another way... We’ve had 

customers in the past that have launched a new 

“brand” within their company and when they 

immediately send to their existing HOUSE list 

using a different company/from name, their 

open rates plummet and their spam complaints 

jump (and that’s from a list they have built 

organically and have a relationship with. They 

simply didn’t make a warm introduction to the 

new company/division). 

Likewise, we’ve seen this happen when a com-

pany is sold. All of a sudden subscribers start 

seeing messages come from someone they 

don’t recognize. Open rates drop and com-

plaints go up. 

5. There Are Better Alternatives to List 
Building

There are legitimate ways to build a list of sub-

scribers that actually WANT to hear from you. 

Here are 7 ways that you can get subscribers 

that are both less expensive and more effective:

you, have a relationship with you, etc., you are 

going still to have a much higher spam com-

plaint rate. High complaints can get your IP 

address blacklisted and even hurt your domain 

reputation with some providers. Simply chang-

ing an IP address in this case will not help. 

NOTE: A poor IP reputation impacts all mail 

sent through the IP address(es). 

4. Waste of Resources

Buying lists not only wastes your money, but 

also your time. Regardless of the list quality, the 

response rate is going to be very low. 
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Register for EmailDelivered Updates

The key to email marketing is staying on 

top of the trends, knowing what’s working now, 

and what’s coming in the future. 

Each week, we provide email marketing 

and deliverability reports, articles, whitepapers, 

and training videos covering topics like: 

Sign up for our weekly newsletter (and oc-

casional notifications) at http://www.EmailDe-

livered.com today and stay on top of things like: 

•	 ISP changes & updates that affect de-

liverability and inbox placement...

•	 Email marketing best practices...

- Joint venture/affiliate swaps (Trade emails 

and/or product promotions)

- Sponsored emails (you pay for an ad in some-

one else’s newsletter and drive people to your 

landing page)

- Facebook Ads (If you DO have a purchased 

list, try uploading to Facebook and advertising 

there)

- Pay Per Click Ads 

- Media Buys

- Direct Mail

- Inbound Content Marketing

The bottom line is that there is no “easy” button 

when it comes to email list building. The best 

lists come from building lists legitimately and 

over time. These are the subscribers that are 

most likely to read your emails, take advantage 

of your offers, and refer you to other custom-

ers. 

http://www.EmailDelivered.com
http://www.EmailDelivered.com
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About EmailDelivered

 EmailDelivered is your “virtual” email ad-

ministrator, handling the technical side of email 

marketing while still giving business owners and 

marketers total control over their email. 

In addition to done for you management 

services, EmailDelivered also provides consult-

ing, training, and email campaign design. 

For more information on how EmailDe-

livered helps you take back control over your  

email marketing (and not be held hostage by 

your email provider) visit us online at http://

www.EmailDelivered.com today. 

About the Author

Heather Seitz is the co-founder, and Mar-

keting Director at EmailDelivered, an email de-

liverability management and consulting com-

pany based in Austin, Texas. Their sole focus is 

on getting your emails delivered!

Heather has worked with top online busi-

ness owners and marketers around the world to 

help solve delivery problems and improve the 

results from their email programs. 

•	 Improving your email ROI...

•	 Increasing subscriber engagement...

•	 And much, much more...

Let’s Connect...

Don’t forget to follow us online... and to 

sign up on our website for news, updates, tips, 

and helpful resources...

Twitter: 

https://Twitter.com/EmailDelivered

Facebook: 

http://Facebook.com/EmailDelivered

RSS Feed: 

feeds.feedburner.com/EmailDelivered

YouTube: 

http://www.youtube.com/emaildelivered

Pinterest: 

http://pinterest.com/emaildelivered

http://www.EmailDelivered.com
http://www.EmailDelivered.com
http://twitter.com/EmailDelivered
http://Facebook.com/EmailDelivered
http://feeds.feedburner.com/EmailDelivered
http://www.youtube.com/emaildelivered
http://pinterest.com/emaildelivered
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Other Ways to Get This Information

(Available at http://www.EmailDelivered.com/

resources)

Download the Infographic:
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