
#3: Evaluate Your  
Content & Messaging 

The final piece of the puzzle comes down to content,  
and handling the expectations of your subscribers.  



Set clear expectations 

a a. Set clear 
expectations (What to 
expect from you and 
when to expect it.) 
Make your privacy 
policy simple and 
clear.  



Set clear expectations 

a 
Include a welcome email with 

"what to expect" and how to 
whitelist you. 



b. Test Content and Timing 
Test the frequency of your 
email messages as well as 
the timing.  

Test Content and Timing 

b 



Review, Evaluate and Modify 

c 
Watch what people  
are responding to 



Review, Evaluate and Modify 

c 
Find out what's causing  
people to leave your lists. 



Review, Evaluate and Modify 

c 
Keep your bad addresses  
(hard bounces) 
 to less than 3% 



Review, Evaluate and Modify 

c 
Remove full mailboxes  
after a max of 7 attempts 



Review, Evaluate and Modify 

c 
Keep your spam complaints  
under 0.01%. 



Review, Evaluate and Modify 

c 
High complaints will also cause the ISPs to filter your email 
messages to the junk folder, and may make it very difficult to 
get your campaigns BACK to the inbox if the problem persists for 
a long time. 



Review, Evaluate and Modify 

c 
Watch unsubscribes  
regularly to evaluate the 
types of content that causes 
spikes in complaint rates as 
well as problems with 
individual campaigns and 
autoresponder  
messages. 



To download the complete guide and 
get access to helpful tools and 

recommended resources that will 
help you improve your email 

deliverability, visit 
www.EmailDelivered.com 


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12

