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ImprovIng Your 
AffIlIAte emAIl 
promotIonS
this week, I want to take a quick moment 
to talk about “affiliate” promotions 
and how they impact deliverability and 
engagement, in particular. 

first off, we need to define different 
“types” of affiliate promotions and what 

each type means. 

 personalized endorsement

 Industry-wide product launch

 Straight up affiliate promotion  
 from an affiliate network

let’s quickly go through each of these. 
We’ll go in order of quality.
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one.
perSonAlIzeD enDorSement
I define personalized endorsement as an email from you to your list promoting a product 
or service that you trulY do endorse. It’s something you have personal experience with 
and can speak from your own experiences rather than simple swipe copy provided by an 
affiliate manager. 

these will always out perform any other type of affiliate offer, assuming that you have built 
a relationship with your list in which they have a personal connection to You. 

You can use ‘swipe copy’ as a guideline to make sure you hit on some of the key 
points, but with these promotions, you want to include your own endorsement, story, or 
testimonial and write the email from your own voice. 

generally, these will not adversely impact deliverability because you’re not simply copying 
and pasting a duplicate email and sending it out. You’re actually writing a real email to 
your subscribers. the one thing you will want to check is that the url is not on a blacklist 
of some sort, like urIBl, for example. 

        note:          there is one potential caveat regarding this: See #3 below. 

engagement (opens, clicks and actual conversions) will typically be much higher with 
these kinds of offers as well, assuming the sales sequence for the product owner converts. 
Complaints will also be much lower because you are still adding value.
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tWo.
proDuCt lAunCheS
I realize that lots of people participate in these and they can be a huge source of income. however, if you’re not careful, it can cause you 
problems with deliverability, inbox placement, blacklisting, and overall reputation. 

launch urls are fAr more likely to wind up on blacklists, so you’ll always want to check that first and foremost. 

If you have a relationship with the product owner, see if you can place the video on your own website, include the bonus package under 
the sales video, and ask for an affiliate link that links directly to the order form. 
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If this is not possible, consider an intermediary page with a personal video from you 
explaining what they’re about to see and why they should buy from you. 

Both of these things will actually eliminate any url problems since you won’t be sending 
to the offer page (or redirecting via an affiliate link).

In addition, there are dozens (in some cases 100s+) people sending out the very same 
promotion. In many cases, people will leave the affiliate copy identical. mAYBe they’ll add 
in their bonus pack! 

the problem with this is that as people start to see these messages over and over again, 
they click the spam button. the ISps then look at the content and determine the swipe 
copy is spam and relegate the messages to the junk folder, even If Your subscribers 
aren’t complaining about You. the fact that the content appears spammy and looks like 
other spam is going to impact you. 

If it’s worth promoting, it’s worth taking a few minutes and writing your own emails using 
only the key points from the product owners swipe file to, again, make it your own. You 
will see higher inbox placement, open rates, and so on when you do because you’re not 
getting lost in the spam folder or generating complaints which can ultimately hurt your 
reputation. 
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three.
StrAIght up AffIlIAte promotIon from 
An AffIlIAte netWork
While I typically don’t advocate these, I realize they are a part of many of our clients’ 
businesses, so it is important to at least address these types of offers and promotions.

Be careful with the links. many affiliate network urls are pretty much banned from 
the major ISps. So the urls (even if they are redirects) CAn cause problems with 
deliverability. 

these types of offers also generate the highest number of complaints, also affecting 
deliverability AnD credibility with your list. 

So, if you’re going to promote these products, first make absolutely sure that they are 
a good product that matches your market. I would recommend even purchasing the 
product before you promote it and going through it to make sure it’s quality worth of your 
promoting it. It’s always worth a few dollars to do this. 

then... use the ideas from #1 and #2 to help with the emails, links, etc. results will be 
much better and complaints will be much lower. one or two sentences and “click here to 
buy” is simply not going to do any good for your email program and will hurt you in the 
long run.
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Sign up for our weekly newsletter (and occasional notifications) at 
www.emailDelivered.com today and stay on top of things like:

•	 ISp changes & updates that affect deliverability and inbox placement.
•	 email marketing best practices.
•	 Improving your email roI.
•	 Increasing subscriber engagement.

•	 And much, more more!

Don’t forget to follow us online and to sign up on our website for news, updates, tips, 
and helpful resources.

www.facebook.com/EmailDelivered

www.twitter.com/emaildelivered

www.plus.google.com/+Emaildelivered

www.pinterest.com/emaildelivered

www.youtube.com/user/EmailDelivered

www.linkedin.com/company/email-delivered
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REGISTER 
FOR
EMAIL 
DELIVERED
UPDATES
the key to email marketing is staying 
on top of the trends, knowing what’s 
working now, and what’s coming in 
the future.

each week, we provide email 
marketing and deliverability reports, 
articles, whitepapers, and training 
videos.

www.emailDelivered.com
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ABout 
EmaildElivErEd
emailDelivered is your “virtual” email administrator, handling the technical side of email 
marketing while still giving business owners and marketers total control over their email.

In addition to done for you management services,  emailDelivered also provides 
consulting, training, and email campaign design.

for more information on how emailDelivered helps you take back control over your 
email marketing (and not be held hostage by your email provider) visit us online at www.
emailDelivered.com today. 

thE author
heather Seitz is the co-founder, and marketing Director at emailDelivered, an email 
deliverability management and consulting company based in Austin, texas. their sole 
focus is on getting your emails delivered!

heather has worked with top online business owners and marketers around the world to 
help solve delivery problems and improve the results from their email programs

othEr Ways to gEt this information
Available at www.emailDelivered.com/resources..
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