THETOP 9

THAT PREVENT YOUR EMAILS FROM GETTING
TO THE INBOX.

PREPARED EXCLUSIVELY FOR THE FLIGHT CLUB MASTERMIND



A LITTLE BACGKGROUND...




Month Gross Sales Shipping Taxes Net Sales

May 2007 $23¢ §17° N4 $0.00 $23502.00 £9)
June 2007 SLL&-S Were .. $0.00 $24446.00 §

July 2007 Q’DIM Dowsrer -- $0.00 $17712.10 29
August 2007 MDVLt‘\ ‘A"F&V \5@0 ) $16169.33 29
September 20° Mb Wth 58.66 $0.00 ‘i;

Grand Total $133498.21 $10456.20 $0.00 $123042.01

Month Orders Count Gross Sales Shipping Taxes Net Sales

g w w w g

September 2007 347 $18562.24 $4258.66 $0.00 $14303.58

October 2007 297 $67714.41 $20;.83’$)  $65702.58 D
Over 4607
lnevease ln. Sales







MISTAKES:

and how to avoid
them!







YOUR EMAIL
REPUTATION IS
MADE UP OF
TWO THINGS:

<MAIL DELIVERED




DOMAIN:

IP ADDRESS



Sender Score.org Free Email Reputation from Return Path

Latest from Return Path

Two Things You Need to Be Prepared for

Sender Score is Return Path's comprehensive reputation database covering the Upcoming Enforcement of CASL

email senders worldwide. Learn more

What's Your Wish (List)? An Exampie of
Triggered Emai Success

Sender Score Metricsfor =~ e

Prevention is Better Than Cure

Hostname: vmta2. -

Very Low Volume Sender (2) Stopping Patent Trolls: Op-ed in Crain's
2

New York Business

X Return Path Certified (7) 5 Signs You Don't Have an Emall
X Return Path Safe (?) Strategy
Whois Lookup t Emai Marketers Give Up on Inactive
Customers Too Soon, Return Path Study
Apri8 Il Sender Score Nolume May 17 Finds

Reputation Measures (?) Impact on this score (7)
Blacklists (7) Low
Complaints (7) Low
Infrastructure (7) Low
ISP Bulk Rate (7) Contact us for details
Message Filtered (7) Low

Sender Rejected (7) Low




2. You’re Only As Good As

the Weakest Link
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HOW TO REDUGE
GCOMPLAINTS




HOW TO REDUGE
GCOMPLAINTS




#3. “ONE
SIZE

FITS ALL”
MARKETING




#3. “ONE
SIZE

FITS ALL”
MARKETING
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6. The “Lazy” Affiliate!
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3 TYPES OF |
AFFILIATE |
PROMOTIONS
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CATEGORIES
FOR LIST
HYGIENE



#8. RESPEC
THE
RELATIO




TIPS FOR |
BUILDING '
(AND |
KEEPING) THE '
RELATIONSHIP






7 THINGS
YOU CAN DO |
T0 IMPROVE |
THE MOBILE '
EXPERIENCE |



www.EmailDelivered.com

heather@emaildelivered.com






