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Troubleshooting
Inbox Placement

X

No matter how clean your email program is, you can
almost guarantee that your messages will occasion-
ally wind up in the spam folder. One message here or
there is normal and due to many different facts.
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No matter how clean your email program

is, you can almost guarantee that your messag-

es will occasionally wind up in the spam folder.
One message here or there is normal and due
to many different facts.

However, if you are seeing your emails in
the junk folder regularly, you can take the fol-
lowing steps to identify what's going on.

NOTE: List quality and list hygiene
WILL play a role in your inbox place-
ment, so if you have not done a
re-engagement campaign and
removed inactives, then this would
be the first place to start...

1. Review your most current report. If

your reputation scores are below 85, then

you'll want to make sure that your complaints
are less than .01%, bounces/unknown ad-

NOTE: Not all ISPs pay attention

to the "score'' However the score

is a symptom of these other
factors, which need to be
addressed.

dresses less than 3%
(preferably closer to 1%), no
spam trap hits. These are all
reputation issues that need to
be addressed first and fore-

most.

2. Check any domains that
you'e using in your
messages,

THINGS YOU NEED FOR
TESTING

from address,
etc. against
URL black-
lists such as
http://uribl.
com. If any of

B Seed List

L . Generic Content

] HTML
these domains M PlainText
are on black-
lists, remove
them from your -
messages (redi-

rects will not always fix this, by the way)
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3. Send a “test” from your email system.
If that goes to the spam folder, you may have
damaged your IP reputation and will need to
take steps to fix that first.

4. Create a seed list with accounts at
Gmail.com, Outlook.com, Yahoo.com and
AOL.com.

5. Send a “communication” type message
to yourself. (For example, a message that you
would send to a business associate or family
member). Make sure there is actual content
in the message and not just “test” as that will
often automatically send the message to the
spam folder.

Check this message for a spam score and
make sure that it’s at zero before sending. (You
want to eliminate as many variables as possi-
ble)

6. Next, send a typical message in plain
text only to your seed addresses. Make sure
that the spam score is zero.

7. Once you have received the text mes-
sage in your inbox, test with the HTML version
of your message. If that goes to spam, then you
may have a problem with your HTML format-

TIP: Once you have an
HTML email that inboxes,
consider creating a
template and using that
each time you send a
message so that you can
eliminate the HTML
variable.

ting. Services like EmailOnAcid.com

can help you identify the problems with
HTML formatting and how to correct it. Contin-
ue to edit the formatting until it inboxes.

Other Things to Test:

* Different from addresses and different
from domains (Preferably those that have SPF
setup properly). Weve actually seen a unique
email address in the from address cause mes-
sages to go the spam folder (in other words,
b.smith@domain.com when to spam, but bob-
smith@domain.com did not!).

If you've taken all of the above steps, and
are still unable to determine the problem, sign
up for a deliverability assessment at:
www.emaildelivered.com/Assessment. Be sure
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to include:
1. Sending domain
2. Email client credentials

3. Results of each of the steps above (the
more detail, the better)

CONSIDERATIONS

Footer Te6

URLs
Message Headers

Shared IPs?

4. The message in your system that you are
testing.

5. Message headers from each of the seed
accounts (1 Gmail, 1 Outlook, etc.)

6. Authorization to access your email client
and perform testing.

If you do not want to go through the steps
above, you can order a troubleshooting diag-
nostic test and we will perform all the testing
for you and provide you with a detail of our
findings.

Register for EmailDelivered Updates
<MAIL DELIVERED

The key to email marketing is staying on
top of the trends, knowing what's working now,
and what's coming in the future.

Each week, we provide email marketing
and deliverability reports, articles, whitepapers,
and training videos covering topics like:

Sign up for our weekly newsletter (and oc-

casional notifications) at http://www.EmailDe-
livered.com today and stay on top of things like:
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ISP changes & updates that affect de-
liverability and inbox placement...

Email marketing best practices...
Improving your email ROL...
Increasing subscriber engagement...
« And much, much more...
Let’'s Connect...

Don' forget to follow us online... and to
sign up on our website for news, updates, tips,
and helpful resources...

Twitter:
https://Twitter.com/EmailDelivered

RSS Feed:

feeds.feedburner.com/EmailDelivered

S\

Facebook:
http://Facebook.com/EmailDelivered

YouTube:

http://www.youtube.com/emaildelivered

You
Tube

Pinterest:
http://pinterest.com/emaildelivered

About EmailDelivered

EmailDelivered is your “virtual” email ad-
ministrator, handling the technical side of email
marketing while still giving business owners and
marketers total control over their email.

In addition to done for you management
services, EmailDelivered also provides consult-
ing, training, and email campaign design.

For more information on how EmailDe-
livered helps you take back control over your
email marketing (and not be held hostage by
your email provider) visit us online at http://
www.EmailDelivered.com today.

About the Author

Heather Seitz is the co-founder, and Mar-
keting Director at EmailDelivered, an email de-
liverability management and consulting com-
pany based in Austin, Texas. Their sole focus is
on getting your emails delivered!

Heather has worked with top online busi-
ness owners and marketers around the world to
help solve delivery problems and improve the
results from their email programs.
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Other Ways to Get This Information

(Available at http://www.EmailDelivered.com/

resou rces)

Download the Infographic:
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TROUBLESHOOTING
INBOX PLACEMENT

L - & THINGS YS4J NEED FOR
TESTING

Is your Email going to spam? ﬁ
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Download the PowerPoint Slides:

INBOX PLACEMENT.

(HOWTO GET QUT OF THE SPAM FOLDER AND INTO THE INBOX)

PRESENTED BY HEATHER SEITZ
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